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A Study on Paradigm Shift of Technology Drivers in Indian E-Banking
Technological innovation and competition among existing banking organizations and new market entrants has allowed for a much
wider array of electronic banking products and services. These include traditional activities such as accessing financial information,
obtaining loans and opening deposit accounts, as well as relatively new products and services such as electronic bill payment services,
financial “portals,” account aggregation and business-to-business market places and exchanges. E-banking has been continuously
growing as a new service during the last decade and is becoming a strategic necessity for banks. This paper describes a study about
adaption of e-banking activities in a city of Bangalore. Using a sample of 184 students and staff from a Bangalore University this paper
attempts to find out the different underlying dimensions of technology quality from e-banking customer perceptions. So, this study
Impact
ofaims
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technology oriented
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switching A
andStudy
repurchase
General
Insurance
marketing variables which oftenIndian
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the effects Sector
on customer satisfaction and loyalty.

Abstract Compilation
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Customer Satisfaction is the focal point of all the business and marketing activities in today’s competitive scenario.
Keywords : word of mouth, switching, repurchase intentions, e-banking
Banking and Insurance sectors are the fastest growing sectors in India. Hence, these sectors are bound to pay much
attention to satisfying their customers. Along with customer satisfaction, customer loyalty is also an eventual goal of
marketing
efforts. of
Customer
creates
a stable
andon
consistent
cash flow
for the company
which
is undeterred Retail
Impact
Store loyalty
Location
and
Layout
Consumer
Purchase
Behavior
in Organized
by the competitive offers. The definitions of customer loyalty have gone through many changes over the period of
Store location and layout are essential variables influencing shopper conduct and a basic determinant towards the making of overall
time. In addition to this, customer relationship management is critical to a company’s profitability and long-term
store imagery. Well composed store layouts are critical on the grounds that they firmly impact in-store movement designs, shopping
success. The aim of the companies is to build a long-term relationship with customers and generate increased
environment, shopping conduct, and operational productivity. At the point when an irregularity happens regarding store area and
customer loyalty. The purpose of this paper is to identify the impact of Customer Relationship Management on
format, a few customers may forsake that store looking for another which offers quick, advantageous and better administrations. Store
customer loyalty. The study has been conducted on a sample of 250 customers of public and private sector general
format is a basic variable driving customer elaboration and reaction in retailing. While impressive consideration has been centered on
insurance companies through a structured questionnaire. There are many variables that can affect customer loyalty.
store location in connection to physical retailing, store design has been for all intents and purposes is undermined in the investigation
It has been concluded in the study that CRM has a great impact on customer loyalty in the general insurance sector.

of retailing. Related survey of literature echoes the fact that, store layout and the retail location have been found to essentially affect a
1
retailer's strategy,
buyer expectations and demeanor towards the retail organizations and ultimately enhancing retail
The
R. C. S. Rajpurohit
Ranuatmospherics.
Nawal2
study aims at identifying the crucial aspects of store location and layout which have a significant causal impact on the consumer
Keywords
: General
Insurance,
Customer
satisfaction,
Customer loyalty, Customer Relationship Management.
purchase
behavior
in the organized
retail
environment.
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Relationship of Motivation and Locus of Control regarding Organizational
Commitment:
Exploratory
of University
Teachers
in Punjab
UsingAn
CSI
to MeasureStudy
Customer
Satisfaction
with Indian
Railways
Indian Railways is one of the largest railways network to be operated by a single government in Asia. Though Indian Railways has been

The study evaluates the levels of commitment, motivation and beliefs in terms of internal and external locus of
enjoying the position of monopoly for decades, it faces increasing competition from the low-cost airlines and other modes of public
control amongst the teachers working in the Universities of Punjab. Data collection was done from a sample size of
transportation. The present study has been undertaken to find the satisfaction level of customers regarding the various services of Indian
460 University teachers (250 State University & 210 Private University). Data was analyzed by using weighted
Railways like ticketing, platform, and journey. Primary survey method was used wherein data was collected via a formal questionnaire
average scores. Relationship of constructs was analyzed by using Structural Equation Modeling. Findings reveal
administered on a sample of 500. CSI was computed to find out the satisfaction level of customers. The major findings of the study
that university teachers are more intrinsically motivated than extrinsically. Highest level of Normative Commitment
depict that out of the various services considered; customers seem to be the most satisfied with platform services though even here the
followed by Affective and Continuance Commitment is found. Majority of teachers believe that their own life’s events
satisfaction level is not very high. Overall the satisfaction level of customers for all the services related to railways is roughly 50%
are influenced by their own efforts. A positive impact of internal locus of control on affective commitment and a
which suggests that Indian Railways as a whole is not meeting the expectations of it’s customers and consequently it can be inferred that
negative impact of internal locus of control on continuance commitment are found. A negative influence of external
changes are required in a number of areas.
locus of control on normative commitment is there. Also, the findings also reveal a negative impact of intrinsic
motivation on continuance
1 commitment.
2
Dr. Reeti Agarwal
Dr. Ankit Mehrotra
1
2
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Keywords
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Dynamic Relationship between Exchange Rate and Stock Returns: Empirical Evidence
from Indian Stock Exchange
This study examines the causal relationship between stock returns and exchange rate, using monthly data for the
period from 1995 to 2017. Exchange rate movements are widely believed to be a major source of uncertainty at both
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study where relevant1 Kruskal Wallis test is applied to critically analyse the data. The results show that there is significant difference
Tom Jacob
Thomas Paul Kattookaran2
between the different age groups, education level and pre and post demonetization users with the e-wallet usage viewpoints.. This
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Keywords
Return,
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Modeland their stakeholders whose businesses are
expanding and growing multifold with the increased users of mobile-wallet services. Also it would help in understanding & predicting
the importance of sustaining the mobile ecosystem environment.
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Measuring Service Quality and Predicting Satisfaction & Loyalty: Management
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Many institutes are facing problems in getting students and institutes need to focus on areas like students’
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The unhealthy financial state can be a massive and can cause long term distress which can result corporate failure. When a firm is under
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examine the relationship existing between the variables. The results reveal that CEO duality and female directors
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have a significant relationship between earnings per share, return on assets and return on equity. It is observed that
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size has Distress,
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return
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and return on equity. It is also observed that the
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