ANVESHA

A Journal of IES Management College & Research Centre


----------------------------------------- Contents --------------------------------------
From The Editor’s Desk

Research Papers
Developing an Index of Financial Inclusion 

Dr Gursharan Singh Kainth
The average 3-dimensional Index of Financial Inclusion (3d-IFI) of Punjab was estimated at 0.354 indicating a low level of Financial Inclusion in Punjab. However there was wide variation across different districts of Punjab, the estimated value of Coefficient of Variation being 133.30 per cent. Average 3-d IFI for rural Punjab was estimated at 0.286 with a coefficient variation of 54.95 per cent. Higher consistency in the 3d-IFI across different districts of rural Punjab may be attributed to adoption of rural welfare schemes through formal banking system, especially thanks to MNERGA, old age pensions etc on a large scale. However the lesser value of 3d-IFI for rural Punjab as compared to Punjab is a matter of great concern. There is an imperative need to have various banking facilities and services to be introduced or adopted on war footing in the rural areas.  More importantly, more jobs opportunities assuring regular and assured income flow are created for rural population, failing which all banking facilities are going to collapse. 
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Customer Inclinations for the Retail Services by Commercial Banks in Ethiopia

Dr. D. Guruswamy
The changes in the Ethiopian retail banking sector has created unparalleled financial services that have been brought into challenges for more effective marketing. As the Ethiopian economy continues to grow and develop, the customers’ needs and expectations will evolve and grow over time. The survival of a bank in this region lies in identifying customers’ needs and developing new ways of doing business. The objectives of this paper are to study customer inclinations for the retail services offered by the commercial banks, how they learn about the various banks and to ascertain the choice criteria for bank selection. The primary data was collected through well-structure questionnaire and a systematic random sampling method was applied in order to collect response from the respondents. The data was analyzed using descriptive statistics. This study highlights the factors that are important to customers in a developing country and it is notable that there appear to be differences between needs of developing country customers and developed country customers.  
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Profit Generation with Bancassurance: A Case Study of HDFC Bank

Rakhi Dutta
Bancassurance has clearly emerged as an avenue to multiply fee-based income of banks at a time when banks are struggling with their profitability. HDFC Bank, the second largest private bank in the country, has won three awards at the 11th International Excellence in Retail Financial Services Awards Programme organized by ‘The Asian Banker’ in March, 2012. Apart from other awards the Bank has also won in the category of ‘Best Bancassurance Bank’. The paper is an attempt to understand how HDFC has performed in the Bancassurance arena through study of contribution of bancassurance to their profitability, bancassurance model followed at HDFC, the variety of bancassurance products offered by HDFC and the bancassurance practices at the bank in the backdrop of growing bancassurance business in India. The paper has drawn on data from secondary sources as well as interviews taken of HDFC Bank managers. The paper highlights the importance of bancassurance as a crucial contributor to income of HDFC Bank.    
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A Study of Behavioral Intentions of customers towards 3G Mobile Services

Rinal Shah
The third generation technology (3G) has come with evolution in existing mobile communications. The third generation technology is more advanced and includes the services like online billing, virtual banking, video conferencing, online entertainment etc. This paper examines the factors which affects the behavioral intention of customers towards using 3G mobile services. Four factors named Perceived Usefulness (PU), Perceived Ease of Use (PEU), Perceived Enjoyment (PE), and Personal Innovativeness (PI) were taken from literature which can influence Behavioral Intention (BI). Data was collected from 110 respondents and 99 responses were further used for data analysis. Data analysis was done using SPSS and Amos software. Chi-square, one sample test and confirmatory factor analysis (SEM) were applied for analysis. The results indicate that Perceived usefulness positively affects the behavioral intention of the respondents. Perceived ease of use and Perceived Enjoyment are not directly positively affecting Behavioral intention but they are strongly correlated with Perceived Usefulness. The user of 3G mobile services needs to know the usability, applications of 3G services.
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Dynamics of Indian Travel and Tourism Exports 

Dr. Reeti Gupta
International tourism, both inbound tourism and outbound tourism, have gained a crucial place in balance of payment of many developed and developing countries. In Indian context also, travel and tourism sector has been a significant service export sector since eighties. However, its share has declined in total service exports even after the trade reforms that were initiated by the government of India in July 1991 to facilitate the external trade. Considering the declining share of this sector in Indian service trade and its growing importance in international commerce, present paper aims to examine the role of travel and tourism sector in India, illustrate the contribution of information and communication technology (ICT) in facilitating travel and tourism exports during the post reforms regime, portray the emerging areas of exports in this sector, and highlight the issues that deserve attention of trade policy makers to unlock the huge potential of travel and tourism sector.
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Dimensions Affecting Shopping Behavior of Retail Customers in Tier-two Cities

Alok Bansal , Vardhan Choubey
Dramatic changes were observed in Indian retailing. Even small cities are witnessing emergence of mall culture. Retailers have to deal with these changing trends. This exploratory study attempts to understand shopping behavior of consumers in present retail scenario. In this regard, the objective of the paper is to explore dimensions affecting shopping behavior in retail outlets. The survey was conducted on a sample of 1404 shoppers. Non-probability judgmental sampling was used for selecting respondents. A self-structured questionnaire was used to collect primary data. Collected data was subjected to factor analysis and fourteen factors of shopping behavior were explored. Second iteration of factor analysis resulted in six dimensions. The findings help retailers in aligning their strategies with shoppers’ expectations. Researchers could use dimensions generated to further explore the subject. The study could also be refined/used/adapted in other cities. Focus on different demographic profiles may change composition of dimensions.
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